
Understanding the Foot Traffic in the Cinema 

Designated Market Area of New Providence: Past, 

Present and Future 

Understanding foot traffic for New Providence first requires defining what a ‘Designated Market 

Area’ is. A Designated Market Area (DMA) is the geographic area in which a cinema gathers a 

greater proportion of its viewing public. According to the Motion Picture Association of America 

(MPAA), in any given global DMA, between 10-15% of the population make up about 48- 50% of 

the Box Office revenue. They are called ‘frequent moviegoers’. 

(Note: All external data is attached in the Appendix) 

Courtesy of the Motion Picture Association of America (MPAA) 2015 Report 



Part 1: Past DMA Performance 

Case Study: DMA New Providence’s Foot Traffic for the year 2010. 

The reason the year 2010 of Galleria Cinema’s revenue was chosen as a reference point has to do 

with business model comparison. This was the year that premium 3D movies were introduced to 

the DMA. 

 

 

2010 is therefore the closest representation of the Atavus Group Business Model with its 

premium offers of 3D, 4DX, etc.  

To conduct the analysis and calculate foot traffic we will need the following Data: 

1. DMA Constituents  

2. DMA Total Seat Capacity 

3. DMA Total Box Office Revenue 

4. DMA Average Ticket Price (ATP) 

 

  DMA Total Foot Traffic (TFT) 

DMA TFT Annually =   DMA Box Office Revenue 

                                              Cumulative ATP per person 

 



Analysis 

A. DMA Constituents: 

1. Galleria 11 

Location: Mall at Marathon (East) 

 

2. Galleria 6 

Location: RND Plaza (West) 

 

      DMA Total Seat Capacity: 

                     1300 seats     Note: Fusion Superplex will have 1500 seats in its facility 

 

B. DMA Total Box Office Revenue (Courtesy of Rentrak and ComScore Box Office Essentials) 

Galleria East: $ 1,898,282 



Galleria East: $ 1,011,499 

 

Total DMA Box Office Revenue: $2,909,781.00 

 

C.  Calculation of DMA Average Ticket Price (ATP): 

Calculating ATP requires consideration of how box office revenue was split in 2010. According 

to the MPAA the typical theater B.O. split was as follows: 

 



 

79% of B.O. from 2D Movies 

21% of B.O. from 3D Movies 

3D ATP calculation 

3D Movie moviegoer breakdown: 

 

ADULTS:  53% of 3D customers 

KIDS:        47% of 3D customers 

Galleria charges Kids $5 and Adults $10 for 3D movies therefore: 

 

Kids =     (.47 x $5)   = $2.35 

Adults = (.53 x $10) = $5.30 

Total 3D ATP            = $7.65 

Courtesy of the MPAA 2015 Report 

Courtesy of the MPAA 2015 Report 



2D ATP Calculation 

 

2D Movie moviegoer breakdown: 

Adults: 70% of 2D customers 

Kids:    30% of 2D customers 

Galleria Cinemas charges Adults $7 and Kids $3 for 2D movies therefore: 

 

 

Kids =      (.30 x $3) = $.90 

Adults = (.70 x $7) = $4.90 

Total 2D ATP          = $5.80 

 

 

Cumulative ATP:  

(Remember 2D movies represent 79% of Box Office and 3D movies represent 21% of Box Office) 

 

3D ATP = (.21 x $7.56) = $1.5876 

+ 2D ATP = (.79 x $5.80) = $4.582 

Cumulative ATP = $6.1696 ~ $6.17 

 

D. DMA Total Foot Traffic (TFT) 

DMA TFT Annually =   DMA Box Office Revenue = $2,909,787.00 = 471,632 visitors (2010)                                                                                                                                                                                                          

                                           Cumulative ATP per person           $6.17 

DMA Foot Traffic Weekly = 471,632 persons = 9069.85 ~ 9070 visitors per week (2010) 

                                                    52 weeks 

Note: Atavus Group DMA Foot Traffic Weekly Break-Even is as follows: 

            369,017 persons per year are needed for Atavus Group to break even  

 

                                                 369,017 person = 7096.48 visitors per week  

                                                       52 weeks 


